The study on assessment of extension media among youth farmers was carried out in Oyo and Ondo States of Nigeria . Data were obtained from 48 youth farmers and 24 extension agents from one zone of the ADP per state. The youth farmers were purposively sampled for having participated in extension media training at one time or the other, or their parent being contact farmers. Structured and validated questionnaires were used to elicit necessary information coupled with personal interview. The data were analyzed using frequencies, percentages and correlation co-efficient. The respondents were 30 years and below with the modal group being 16 -20years. The respondents were educated only 25percent were without formal education. Majority of them (67.5%) got innovation disseminated through television. Over 80 percent were aware of extension media in the study areas while only 20percent were not aware. Technologies disseminated include agricultural mechanization, improved seed production, mixed farming, and fertilizer application among others. The channels that were popular among the respondents include: radio and personal contact (53.7%) each. While demonstration was popular among the extension agents. There was negative correlation between age of respondents and diffusion of innovation. All the variables fitted were significant with exception of farm size. Based on the findings, the following recommendations were proffered: Government should make provisions for creating extension service departments in agricultural establishment where they do not exist.
INTRODUCTION
Agricultural extension service was established in order to impart knowledge, teaching skills and change attitudes of people towards acceptance of innovations. Hence, farmers have to be assisted to develop a frame of mind and attitude conducive to acceptance of new technology.
Agricultural extension is an educational endeavour, which seeks to help a particular set of people (farmers) to identify and solve their problems by themselves. It is created to fill the cultural gap between farmers and extension workers. Extension education can be defined as the out of school process of bringing desirable changes in the knowledge, skill and attitudes of adult and youth in order to help themselves in their day to day problems. (Adeagbo, 1998 and Ewuola, 2002) .
Young people are a driving force in development. They are strong, bold, dynamic, largely unselfish and uncorrupted. They are a replacement stock and the major ingredient in any sustainable arrangement. They are the hope of continuity for any nation, profession or organization. (Ewuola, 2002 ) .
Extension is a system that helps in improving the knowledge of farmers to improve their farming methods and adopting a new practice with a view to increasing their standard of living. Through extension services, a new technique can be adopted for better production efficiency and income level to improve the living standard of the rural people.
There are various types of extension media, which include: (c) Finally, electronic media which include radio, television and telephone calls.
In addition to ensuring that the target audience easily tends to accept information, the use of media in extension work enables the extension staff to operate more effectively. Furthermore, extension aids are attractive to the receivers and motivate them. Audiovisuals aids are visual symbols accompanied by some form of simultaneous or nearly simultaneous auditory utterance (Obinne, 1992) .
The ultimate aim of any agricultural extension programme is to help in improving the knowledge of farmers to improve their farming methods and adopting a new practice with a view to increasing their standard of living. This can be achieved by using right extension media.
In Oyo and Ondo States where majority of the population are deeply involved in agricultural production, farmers in these areas still practice the old method of cultivation which disallow them from adopting agricultural innovation or when adopted could not be sustained. In addition, most agricultural information do not reach them on time or at all.
Extension agents have attributed these problems to inadequate delivery of agricultural research information through the right extension media. It is unanimously believed that majority of farmers are not educated. It is also believed that majority of their children are well educated. The household can be better reached if the youths are focused and the right extension media are used. (Ogunsumi, 2003) The main objective of this paper is to assess the effectiveness of extension media in the dissemination of agricultural innovations among youths in Oyo and Ondo States of Nigeria. Other specific objectives include to :
(1) determine the extent of usage of extension media in disseminating agricultural information/innovations in the study area: 
METHODOLOGY
The instruments employed in collecting of data for this study were the use of validat3ed and structured questionnaires and personal interviews. The farmers' households were randomly selected from one ADP zone in each of the states where extension media had previously be used.
A sample size of 60 households was initially proposed, however, only 48 households were found with adequate information for this study at 24 households per zone per state included in the sample within the ages of 30 years and below, 24 extension agents were only interviewed within the ADP zone. The data collected were analyzed using frequencies, percentages and correlation co-efficient. It can be deduced that television has the highest percentage of 56.25 followed by radio with 25%. Other channels used by extension agents to reach the youths are posters and handbills (Table 2) . It can be seen from table 3 that the level of awareness of extension media was high among respondents. Majority (83%) was aware, while only 17percent were not aware. Personal contact was rated 1 st among the respondents this is followed by radio while television was rated 3 rd and post bills was rated as the least effective of extension media. (Table 4 ). 5 shows that youth farmers were aware of many technologies than the number disseminated by the agents. While farmers received 9 technologies, the agent claimed they have disseminated 6 technologies. The multiple sources of information available to farmers could have been responsible for the awareness of many other technologies disseminated by extension agents. These sources may include radio, television, programmes, poster and jingles.
RESULTS AND DISCUSSION
The channel of innovation dissemination represented in table 6 shows that radio and personal contacts were the most prominent means by which youths received innovation. On the other hand, extension agents use demonstration as the most prominent means of disseminating innovation. Other sources used by the agent include radio ant hand bills. Table 7 presents the most effective channel by which extension agents disseminated innovation and consequently, the means of reception by youth farmers. Personal contact and radio were the most effective channels from the farmers' perspective, while radio and demonstrations were effective from the view of extension agents. The impact of the mass media could have been responsible for the effectiveness recorded for radio. The usefulness of extension information to the farmers as contained in table 8 shows 42percent of the youth farmers found extension information to be very useful. About 50percent of them found it useful while 8percent of the farmers considered it as not useful. This is very encouraging and it means that the farmers were able to practice the innovation disseminated to them and they found it useful. Correlation analysis between diffusion of innovation and some independent values indicated that age had a strong inverse relationship with diffusion of innovations (r = -0.65; p≤ 0.05). Similarly, farm size had r-value of -0.38. This indicates that there is no significant relationship between farm size and diffusion of innovation (p>0.05). Other variables that were significant were channels of innovation and contact with extension agents with r-value of 0.54 and 0.55 respectively.
